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Activating 125 Years
125 Anniversary identity toolkit
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Who’s it for
In 2025, we’ll celebrate 125 years since the University of Birmingham received its Royal Charter in March 1900. A year-long programme of activities and events will highlight our past, present, and future. 
The University has much to be proud of, to celebrate and share, so throughout 2025 we’ll be gathering and telling these stories.
This guide is here to support colleagues across the University—whether in communications, marketing, or simply those wanting to contribute to the anniversary celebrations. We encourage you to use this toolkit to create your own materials and help spread the word about our 125 Anniversary.

Our 125 story 
Our 125 Anniversary story encapsulates the essence of this milestone and serves as a guide for shaping broader communications and content. You’re welcome to use it as is—whether in full, in part, or adapted to suit your own messaging.
Long version:
[image: ]
In 2025, we will celebrate 125 years of the University of Birmingham.  
Our Royal Charter, granted in 1900 by Queen Victoria, established a vision that has been driving change ever since.   
For 125 years, our ambitious approach to education has put us in a unique position to shape society and advance knowledge. By fostering an inquisitive environment, we equip our global student community to be the leaders and problem-solvers of the future.   
Unbound by convention, we’ve consistently pushed boundaries to address global challenges: building a thriving planet, advancing life-changing technologies, connecting cultures, improving global health, and fostering a fairer world.
We are driven by a collective ambition to unlock new potential and improve lives locally and globally. For 125 years, our shared goals have driven forward knowledge, research and education. As we look ahead, we remain committed to pushing boundaries and challenging conventions, building on our achievements to redefine what’s possible and changing how the world works.


A shorter version of our 125 Anniversary story could be used in a script for your presentation, in a forward in a brochure or in an email. You’re welcome to use it whole, in part or adapted to suit your messaging.
Short version:

In 2025, we will celebrate 125 years of the University of Birmingham. This milestone marks a legacy of driving change and shaping society. We are proud to have fostered a global community of leaders and problem-solvers through our ambitious approach to education and research.  
Unbound by convention, we’ve consistently pushed boundaries to address global challenges: building a thriving planet, advancing life-changing technologies, connecting cultures, improving global health, and fostering a fairer world.  
As we look ahead, we remain committed to unlocking new potential, building on our achievements, and changing how the world works.


125 We activate sign off

125 Special sign-off for 2025 
A special 125 sign-off has been designed and should be used as replacement for the standard brand version throughout 2025. 
The activate sign-off is a powerful expression of our brand philosophy and is used as a call to action across our communications and as such is the perfect place to draw attention to our anniversary.
In the sign-off you can use the words, ‘We advance’, or select an open-sourced word to suit all your business-as-usual marketing and communications during 2025.
We [open-sourced] 
We activate
Different variations of the sign-off have been created to accommodate the content. For example where the word ‘Activate’ or variations of it are being used as part of the headline statement, only a URL version of the sign-off is required.
[image: Visual examples of the 125 activate sign off on both white and black backgrounds.

There is a version that just says 125 years. 

A version that says 125 years and includes the birmingham.ac.uk url,  and the same version with the Dubai url.

A version that says 125 years and includes we advance we activate.

And a version that says 125 years and includes we advance we activate and the birmingham.ac.uk url,  and the same version with the Dubai url.]

Special sign-off for 125 celebratory events and communications
For specific 125 Anniversary communication materials or events you should use the special 125, ‘We celebrate, We activate’ sign-off.
Different variations of the sign-off have been created to accommodate the content. For example where the word ‘Activate’ or variations of it are being used as part of the headline statement, only a URL version of the sign-off is required.




Examples of sign off variations

[image: Mockup of a university poster with the 125 years activate sign off. ]
Example 1: 125 years, ‘We activate’ sign-off (no activate or activating words in header, no URL in text)
[image: Mockup of a university poster with the 125 years activate sign off with a black background.]
Example 2: 125 years, ‘We activate’ sign-off (white on black, no activate or activating words in header, no URL in text)
[image: Mockup of a university poster with the 125 years activate sign off with just the URL.]
Example 3: 125 years URL only sign-off (activating words in header)
[image: Mockup of a university poster with the 125 years activate sign off with no activate sign off.]
Example 4: 125 years only (activating words and URL in header)

Tone of voice
Our 125 Anniversary communications will follow the University’s existing brand tone of voice which can be found on the brand portal. However as our 125 Anniversary year is an important and special event in our University history, our tone of voice will also be engaging, celebratory and proud.

The University’s brand tone of voice is driven by its Core Brand Themes:
A trusted convener – means we talk with openness
A determined leader – means we are ambitious
A civic force for good – means we are always accountable, inclusive and informed
A living lab for the future – means at all times we are innovative

125 Anniversary additions
Engaging – means in a lively, captivating voice we warmly invite our partners, neighbours, students, staff and alumni to get involved. 
Celebratory – means we intend to have some fun for our 125 birthday party and our communications will be lighter and joyful to encourage everyone to share our celebrations.
Proud - We are proud of our 125 years of history and want to inspire you by sharing our stories of the past, present, and future.

Imagery
Our 125 Anniversary communications follow the University’s existing image strategy as explained in the University’s brand portal.  We also encourage you to use the University’s original imagery to celebrate our campus and our people. We will continue to add 125 Anniversary photography to the portal over the year.

Social media hashtag
We have many opportunities to feature our 125 Anniversary in social posts, showcasing a more casual, playful side. The External Relations social media team will collaborate with colleagues across the University to create content all year. We encourage you to join in by sharing and creating posts using #UoB125. 

Downloadable templates
We have created a range of 125 Anniversary templates available for you to download from the brand portal.  Some of these templates will not be available to use until the anniversary year. If you require them before, then please email brand@contacts.bham.ac.uk
· Email signature footer
· 125 activate sign off (We advance and We celebrate)
· PowerPoint slides
· Canva poster template
· Social media card template
· Video end card
· Campus totem template
· Digital screen template
· Social channel header


125 Stories
To celebrate the discoveries, achievements and impact of our University and its people over the past 125 years, we have created the University of Birmingham’s 125 Stories campaign. 
This will launch in January 2025 and will run throughout the anniversary year. 
We’ll be sharing stories from 125 years of the University of Birmingham: stories about our students, staff, alumni, researchers, breakthroughs, connections and places. 
Whether they are short-form or long-form, written or on film, these compelling stories will resonate, inspire and celebrate our University in its 125 Anniversary year.
Our stories will be shared across a range of channels including social posts, news stories, emails, newsletters, plus many more.
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What makes a 125 Story?
A 125 Story will be compelling and will have a clear link to the University of Birmingham.
It could be about yourself, someone you know or a Department, School or Institute.  It could be about exceptional research, innovative business start-ups, or ‘human interest’ pieces such as former members of staff working on Old Joe, students who have demonstrated entrepreneurial spirit or have actively helped others and the wider community to flourish, sporting achievements, University events and buildings, or even campus romances that have lasted a lifetime.
The tone of voice should be engaging, celebratory and proud.

Things to consider
· What’s the story (in a sentence or two)? 
· Why is it being highlighted in our 125 Anniversary (past, present or future focus)? 
· Who’s involved?
· What happened?
· What impact did it have and how did it make a difference?
· Is there a link to future activity/impact/events? If so, what is it?

Submit your 125 Story
Our 125 Stories will begin to be shared from January 2025.  We are collecting them now and will continue to do so throughout our 125 Anniversary year. 
We would like to collect as many 125 Stories as we can from as many of you as possible.
What is your Birmingham story?  Long or short, inspirational or reflective we want to hear them. We want to uncover those long forgotten, surprising stories from your departments and the connections that link our past to the future. 
Submit your story here by completing this form.
We will tell as many stories as we can but due to the volume of stories expected to be captured it may not be possible to feature them all on the University’s channels. However all stories will be documented in the University’s archives as part of the 125 Anniversary year.  
We are looking for stories which:
· Celebrate the University’s history, achievements, discoveries and firsts from the last 125 years
· Celebrate our people: students, former and current staff and alumni
· Foster a sense of pride and community
· Encourage engagement with the 125 Anniversary celebrations
· Enhance the University’s reputation
· Showcase the University’s ambition for the future
· Showcase the University’s research and partnerships
We would love to hear from you.

125 story examples  
To give you an idea of what to submit here are some examples. Don’t worry about how you say it- we can add tone of voice and polish it later.
Example 1:
Professor Alan Rickinson led the development of the Institute of Cancer Studies at the University of Birmingham from 1983 to 2001, overseeing its expansion from a small non-clinical research department into a large research institute integrating basic work on cancer genetics, viral oncology and tumour immunology with translational studies in gene/ immunotherapy and the activities of a large Cancer Clinical Trials Unit.
He has since that time been fully committed to maintaining Birmingham’s position as an international centre of excellence for work on human tumour viruses, and continues to lead a large research group focusing on the Epstein-Barr virus, the role played by the virus in different human cancers, and the development of immunotherapies targeting those diseases. His work is widely recognised and, among other honours, he is an elected Fellow of the Royal Society, the UK Academy of Science.


Example 2:
Lisa Clayton, the first British woman to sail single-handedly around the word, studied at the University of Birmingham.




Example 3:
The ceramic friezes above the entrance to the Aston Webb Building representing the industry of the Midlands were created by Robert Anning Bell. His work can also be seen in Westminster Cathedral and the Houses of Parliament.


Example 4:
A major study by Birmingham researchers proved that Pulse oximetry (PULSEOX) was a simple and safe test to help identify congenital heart disease in newborn babies, which contributes to 46% of deaths from congenital malformations and would otherwise go undetected.



Contact us
Our 125 Anniversary toolkit has been created to help you join in the celebrations and spread the word about our 125 years of changing how the world works.
If you have any questions about how you use the 125 toolkit then please get in touch with the Brand Team: 
brand@contacts.bham.ac.uk
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