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Video Brief 

Use this document to establish what you aim to achieve by creating video content. By completing it, you will empower your creative team to produce the right sort of content for your needs. 

	Project title

	

	Requested by…
(Department, Centre etc)

	

	Who are the key stakeholders?
Is approval required?
	




	Do you have a budget? 

	

	What’s the purpose of the video?


	

	What are the three key messages that need to be communicated?


	

	What type of video do you want? (eg. Talking heads, animation, day in the life, aspirational)
	

	Who is your target audience? 

(Audience age, demographic, level of knowledge of the subject)

	

	What do you want your audience to:

Think

Feel 

Do


	





	
	

	
	


	What is your one call to action?
(A call to action is an instruction to the audience to provoke a response such as "find out more" or "register for an open day")
	









	How will the audience discover the video? (YouTube, website, email, social media, online advertising?)
	







	Reference materials (please include links to other videos that reflect your desired visual style)
	






	Filming location suggestions.

Will a risk assessment be required?
	







	How will you know if the video is a success?

What KPIs could be used to measure the success of the video?
	








	What are the deadlines and milestones for this project?
	





	Final Deliverables 

E.g. Full length video, shorter versions for social media posts, transcripts, audio description etc. Ask your social media team what will be required.
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